Ybrant Digital UK appoints Udi Jacobi as new Managing Director
July 09, 2013
Global digital marketing solutions company, Ybrant Digital are ramping up their UK efforts
under the new direction of Udi Jacobi. He will head up the team which is expanding with new
additions across sales and marketing.

Ybrant General Manager, Gal Ekstein says that Jacobi’s appointment will pave the way for
further expansion and business growth. He commented, “We are delighted to welcome Udi to the
Ybrant Digital team. His vast experience working both advertiser side and agency side made him
the perfect candidate to manage and develop our UK agenda. I’m looking forward to working
with Udi as an expert member of the team, as he works to enhance the innovative marketing
campaigns that we plan and execute for our clients in the UK and the rest of the world.”

Jacobi brings over 15 years of experience working for worldwide brands such as Badoo,
Handmade Mobile Entertainment and Comverse, and in all cases was largely responsible for
their development and growth. More importantly, his experience spans a wide range of
marketing channels including mobile, social media and online, and his skills in winning new
business on an international level has seen him attract well known brands such as Microsoft,
Amazon, Samsung and MTV to name a few.

Jacobi’s announcement follows a string of exciting developments recently at Ybrant Digital,
including the launch of their bespoke Facebook Quality Control Centre and their global efforts in
bringing video advertising to the forefront for their clients.
Jacobi said “I am very proud to be joining Ybrant Digital. I was particularly drawn to the
worldwide scale of the businesses, and extremely impressed with the wide spectrum of
marketing services that they offer, delivering ROI for clients all over the world. Something I
found quite unique on an international level. With my plethora of experience and numerous key
relationships, both in the UK and overseas, I am looking forward to becoming an integral part of
this well-established global company. We have very exciting times ahead.”
In his new role Jacobi will be responsible for sales, marketing and new business development, as
well as being ultimately responsible for the delivery of accountable advertising campaigns for
clients. He will operate out of Ybrant Digital’s UK Head Office in Central London.
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For more information contact Rebecca McCormick: 07833657256 e:beckym@ybrantdigital.com
About Ybrant Digital Limited:
Ybrant Digital offers Digital Marketing solutions to businesses, agencies, and online publishers
worldwide. It connects Advertisers with their Audience across any form of digital media, using its
massive local presence to deliver appropriate messages to the right audience, through the most relevant
digital channels.
Founded in 2000 and headquartered in India, Ybrant Digital holds 20 offices worldwide, including US,
Argentina, Brazil, Chile, Uruguay, Mexico, UK, France, Germany, Sweden, Ukraine, Serbia, Israel, China,
India, and Australia, and with representatives or partners in Spain, Greece and The Netherlands.
Ybrant Digital services leading brands including SAP, Porsche, Ford, UPS, Swissair, Chevrolet, 3M, Jeep, US
Army, LaSalle and Lufthansa.
Besides proprietary media such as Lycos, Gamesville, getMedia in Latin America and several travel
websites in Australia, Ybrant Digital partners with top global publishers such as Facebook, Google, MSN,
Yahoo!, and Viacom, and assists over 140 top Ad Agencies including OMD, Carat, MediaCom, Group M,
Quasar, Razorfish, Mindshare, Maxus, OmniCom and Oglivy, spread across Europe, the Americas and
Asia.

With enormous reach, cross platform capabilities, and technology, Ybrant Digital can exploit the full
capabilities of Digital Media, positioning itself as a leading entity in the new age of digital advertising,
and make it the platform of choice for any advertiser looking to connect with its audience across digital
media channels. For more information, visit: www.ybrantdigital.com
Disclaimer
This press release contains “forward-looking statements” – that is, statements related to future, not past,
events. In this context, forward-looking statements often address our expected future business and
financial performance, and often contain words such as “expects,” “anticipates,” “intends,” “plans,”
“believes,” “seeks,” “should” or “will.” Forward–looking statements by their nature address matters that
are, to different degrees, uncertain. For us, uncertainties arise from the behavior of financial and digital
marketing industry, and fluctuations in exchange rates; from future integration of acquired businesses;
and from numerous other matters of national, regional and global scale, including those of a political,
economic, business, competitive or regulatory nature. These uncertainties may cause our actual future
results to be materially different from those expressed in our forward-looking statements. We do not
undertake to update our forward-looking statements.

